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MINDMAP FOR LOGO

CHINCHILLA

PLAYFUL  
FUN

FRESH  
TRENDY

ORGANIC  
NATURAL

SPICY  
FOOD

MEXICAN  
LATINA

BOLD  
LOUD

FASHION  
LUXURY

RELAXING  
WARM



MOODBOARD FOR LOGO



THUMBNAIL SKETCHES OF LOGO



ROUGH SKETCH OF LOGO



DIGITAL DRAFTS OF LOGO

ChinChilla   CHINCHILLA

ChinChilla   CHINCHILLA   ChinChilla   CHINCHILLA   

ChinChilla   CHINCHILLA

ChinChilla   CHINCHILLA

ChinChilla   CHINCHILLA

ChinChilla   CHINCHIL L A

ChinChilla   CHINCHILLA

ChinChilla   CHINCHILLA
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FINAL LOGO



BUSINESS CARD

R ICO S I Z Z LE TON

4 0 4 CAY ENNE COUR T,  
BURNSIDE ,  WA 6000

P:  0 4 02 000 123 
E :  in fo@chinchi l la . com

W W W.C H I N C H I L L A .CO M

CEO



LETTERHEAD

W W W.CHINCHILL A .COM
P:  04 02 000 123 
E :  in fo@chinchi l la .com 

4 04 CAY ENNE COUR T 
BURNSIDE ,  WA 6000



3 MOCKUP LAYOUTS



1 PAGE STYLE GUIDE



RATIONALE
I’ve applied all five main elements of design to my logo in a way that is appropriate to the product. It ’s a simple design which helps  
it to be memorable. The tone of the logo should be intriguing to most people, especially when it comes to hot sauce. The symbol is easy  
to remember, the font might not be easy to draw from memory but the horror mood is unforgettable. The ChinChilla logo is fun and 
fresh, the design of the logo can make it easy to evolve the marketing over the years whilst keeping the original essence. This helps  
it to become timeless. It ’s also a very versatile design because both elements, the symbol and the text, can work by themselves. The 
minimalist style helps make it easy to apply the symbol to a wide variety of things: products, stationary, marketing assets etc.  
Overall, I feel like the design is balanced and uses all five elements of design successfully.

The symbol and text represents my fictional hot sauce company in a variety of ways. People asscoicate hot sauce with fire and fire can 
be scary. I’ve used chilli’s to create scary eyes and the symbol is finished off with a creepy but fun smile. The mood is creepy but fun 
and it is supposed to make people think that ChinChilla Hot Sauce is a fair bit hotter than the other competing brands. The horror style 
font finishes the look. I’ve learnt that typography can influence a design in many different ways (Poulin, 2012). The fonts I chose can 
help the design give off the same mood without the symbol. Essentially, if you like hot food, you’ll like ChinChilla Hot Sauce.

Poulin, R. (2011). The Language of Graphic Design : An Illustrated Handbook for Understanding Fundamental Design Principles. 
Quayside Publishing Group. ProQuest Ebook Central 



PROJECT-COMPLETION REFLECTION
APPRAISAL:
I feel like my final design was quite successful. After finally deciding to design a logo for ChinChilla Hot Sauce, the project moved quite 
smoothly. I knew what vibe I wanted the logo to have and I found the moodboard very helpful. After realising how effective minimalism 
design can be when creating logos, my design really took shape. Overall, I feel that the minimalist approach, combined with the horror 
inspired elements, effectively captured the essence of the brand’s tagline, “It ’s scary hot”. The simple yet bold design ensures that the 
logo is easily recognisable and memorable, which is crucial for brand identity.

CHALLENGES:
I learnt a lot about typography doing this project. Fonts with a lot of detail or complexity could have clashed with the simple graphic 
elements so I had to trial quite a few to find the one I liked. I think I was quite successful at producing a balanced final logo: minimalist 
icon with a more deltailed font, and the colours help with fun/creepy vibe. I’m still learning how to use the pen tool but I felt that I used 
it quite successfully. I found out about the smooth tool and used transform to reflect the one chilli. 

FUTURE GOALS:
Illustrator has so many hidden tools and i’m really excited to dive in and learn all about them. I managed to recieve feedback about the 
logo which really helped, and that was due to my time management. I still need to manage my time better in order to get feeback on all 
aspects of a project. For my next project I might decide to do something which requires more pen tool ability, I can only get better at 
using it by practicing.
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